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1. TIEN TRINH CUA KHOA HQC VA HQC PHI: (T2/2020)

Tiéng Anh tir 1 -3 cép do Chi phi Sé tién (SGD)
(3 -9 thang)
Thac si quan tri kinh doanh (Marketing QT) (12 23,540
thang)
Y Tiéng Anh (mot cap do - 3 thang) 4,173
Thac sy Quan tri kinh doanh
(Chuyén nganh Marketing Cac chi phi khac
QT (12 thang) Phi ngoai hoc phi (Non-tuition fee) bao gom bao 2.700-2.800
hiém y té, hanh chinh, thanh vién....
Phi ghi danh + phi visa nim dau 481.5
Phi dich vu ctia Eduzone Mién phi

Cdc phi trén dia bao gom thué hang hod va dich vu 7%.

II.  YEUCAUPDAU VAO

e Sinh vién da tbt nghi¢p dai hoc, GPA 7.0 trd 1én. Néu dudi 7.0 bd sung xac nhan thoi gian lam viéc

e Yéu cau Tiéng Anh: TOEFL 550/ TOEFL iBT 90 hoic IELTS 6.0 (Khong k¥ ning nao dudi 5.5) hoic
hoan thanh khoa tiéng Anh PCIE tai MDIS.

1.  LICH KHAI GIANG NAM 2020

o Ky khai giang tiéng Anh nam 2020: 13/4; 13/7; 12/10/2020

o Kbhai giang khod MBA Marketing QT 2020: Thang 3, 7 va 11

IV. CHITIET KHOA HQC
Khoa hoc kéo dai 12 thang vaéi cac mén hoc:

Marketing Strategy (15 credits)
Upon successful completion of this module, students are expected to be able to:

Demonstrate basic understanding a critical awareness and knowledge of concepts of marketing.
Appreciate the wide-ranging applications in which marketing applies and the adjustments required.
Analyse specific situations and propose appropriate marketing strategies.

Evaluate the challenges of implementing effective strategies

Marketing Analysis (15 credits)
Upon successful completion of this module, students are expected to be able to:

e Acquire a working knowledge of marketing analysis techniques using SPSS.

e Apply managerial judgment, analytical and critical skills to interpret and understand the relevancy of marketing
research data.

e Analyse consumer data applying techniques (such as cluster analysis, regression analysis, multidimensional
scaling) to assist marketers in understanding consumers.

e Demonstrate a thorough understanding of the marketing information system and the marketing research process.



Management Research (15 credits)

Upon successful completion of this module, students are expected to be able to:

Demonstrate an awareness of the development of both quantitative and qualitative approaches to research in
management;

Demonstrate the capability to develop a research proposal

Explain how a researcher’s philosophical position may influence the choice of research methods;

Compare, contrast and critically evaluate alternative research strategies and designs;

Demonstrate the capability to employ the most appropriate method of analysis to any specific business or
management research agenda.

Organisations and People (15 credits)

Upon successful completion of this module, students are expected to be able to:

Critically evaluate the theory and practice of management in a contemporary context;

Critically reflect and relate theories of management to their experience of a working in a group;

Understand and apply the human relations aspects of managing individuals and groups and the nature of
leadership;

Distinguish between types of organizational structure and recognize the importance of organizational culture;
Critically assess the management processes involved in managing in an increasingly complex, global, changing
environment.

International Marketing (15 credits)

Upon successful completion of this module, students are expected to be able to:

critically evaluate the theory and practice of management in a contemporary context

critically reflect and relate theories of management to their experience of a working in a group

understand and apply the human relations aspects of managing individuals and groups and the nature of leadership
distinguish between types of organizational structure and recognize the importance of organizational culture
critically assess the management processes involved in managing in an increasingly complex, global, changing
environment

Global Brand Management (15 credits)

Upon successful completion of this module, students are expected to be able to:

Demonstrate a thorough understanding of and be able to critically evaluate the theories and principles underlying
global brand management practices.

Analyse and critique the techniques used by brand managers in developing a successful global brand.
Demonstrate a thorough understanding of a wide-range of brand management theories and practices and critically
evaluate how they might influence individual consumer behaviour and enhance brand equity.

Apply managerial judgement, analytical and critical skills to brand management issues and problems.

International Marketing Communication (15 credits)

Upon successful completion of this module, students are expected to be able to:

Understand and critically evaluate the theories and principles underlying marketing communication practice
Apply the techniques used by marketers in developing international marketing communications

Develop a creative marketing communication plan

Implement the plan from a managerial and strategic perspective

Apply managerial judgement and analytical and critical skills to promotion problems.

Consumers in Global & Digital (15 credits)
Upon successful completion of this module, students are expected to be able to:

Demonstrate a thorough understanding of and be able to critically evaluate consumer behaviour theories and
concepts and their application across cultures

Demonstrate a thorough understanding of a wide-range of cultural theories and critically evaluate how they might
influence individual behaviour

Critically analyse the impact of the digital marketplace on consumers and consumer behaviour

Applied Business Projects (60 credits)

Students will have to do four Applied Business Projects as listed below



» Human Resource Management

* e-Business and Value Chain

* Business Planning

* International Business

On completing the module, students are expected to be able to:

e Understand the impact of electronic business to individuals, organisations, communities and nations and to
develop an understanding of the business models available;

e Appreciate electronic business from all elements of the supply chain and the issues involved in developing an e-
Business strategy;

e Provide an integrated analysis of people management, developing the conceptual, strategic and practical skills
necessary for managers in complex, global organisational contexts;

e Demonstrate the ability to analyse the conditions in the international environment that drive trade between nations
and the issues facing companies and governments;

e Provide insights into the behaviour of consumers, workers and managers in multinational enterprises (MNES),
small and medium-sized enterprises (SMESs) and the public sector;

e Develop a critical awareness of the changing business characteristics of the private banking, wealth management
and investment banking sector;

e Explore the design processes associated with operations management, including service and product design,
process design, location layout design and human resource design;

e Assess the suitability of operations management tools and techniques;

e Demonstrate awareness and understanding of the process of establishing a venture from idea generation to the
completion of a business plan;

e Follow the process of developing a business plan, including business description and the market, development and
production, sales and marketing, management and finance.

V. KY TUC XA MDIS:

KV tic X4 Loai phong (Pang ky ¢ | Gia/ thang/ nguoi Céc chi phi khéac
y 4 hoic 6 thang) (SGD) (SGD)
1 nguoi 882.75 { d3 ;
_ g . P}An dang ky ' 107
2 ngudi (c6 ban cong) 620.6 (Khong hoan lai)
2 ngudi (c6 ctra s6 588.5 .
MDIS S (, > ) Pit coc Tién phong 1 thang
HOSTEL 4 nguoi (c6 ban cong) 588.5
. . .| 117.7 (Mién phi dbi
4 ngudi (c6 cira s) 535 Dich vu dua don san |y sinh vign cuia
ay
Eduzone)
* Gid phong trén dd bao gom 7% thué GST V& mién phi sit dung internet, cdc do dac trong phong va cdc dich vu
gidi tri.
V. HO SO PANG KY NHAP HQC VA XIN VISA:
Giai doan Gidy to can chuin bi S6 ban
Ban sao giay khai sinh 01
o . Bing tot nghiép va bang diém (hoc ba) clia 2 cap hoc cao nhat 01
Khi bat dau nop ho so Copy ho chicu 01
Anh 4x6 (nén tring) 01
Xac nhan thoi gian lam viéc 01
CV bang tiéng Anh 01
Khai form dang ky hoc cia MDIS, Form Visa
Nop phi dang ky nhap hoc + Phi xét don visa SV bang hinh thirc S$481.5
chuyén khoan hodc mua bankdraft

Buoc thanh 18p tir nam 1884, ai hoc Bangor da ¢6 mot truyen thdng lau doi vé hoc tap
PRIFYSGOL xudt sic va tiép tuc phat huy cho dén ngay nay. Truong nam tai mot trong nhing dia diém
B A N G O R dep nhat & Vuong qudc Anh.
bai hoc Bangor ¢6 hon 11.000 sinh vién va hon 650 can b giang day tai 23 Khoa hoc thuét
UNIVERSITY dugc nhom lai thanh ndm truong don vi. Hon mét nira trong so céc khoa cho dén nay dugc
danh gia da dat dugc su Xép loai hang dau 1a 'xuat sic', trong d6 Khoa Kinh doanh ctia Pai hoc Bangor da duoc danh gia )



1 tai Anh vé cht lugng nghién ctru cua cac giang vién thyc hién trong linh vue I§é toan va Tai chinh. Nam 2011, Pai hoc
Bangor duogc dat trong top 275 truong dai hoc tot nhat trén the gioi trong bang xép hang cua Times Higher Education World
University.

Xep thtr 54 theo The Complete University Guide 2014: Pai hoc Tiéu diém tai Bang xép hang nganh Quan tri kinh doanh
Xép thtr 64 theo The Complete University Guide 2014: Dai hoc dat giai tai Bang xép hang nam 2014

Khoa Kinh doanh Bangor tai Dai hoc Bangor 1a mot khoa dan dau vé giang day va nghién ciru, & day cung cap diy du cac
mon hoc dao tao tir bac dai hoc dén bac tién si. Chung t6i da duwgc mé ta 1a "Khoa kinh doanh c6 nghia 1a kinh doanh" va 1a
mdt "Trung tdm chuyén nganh xuat sac”.

Sinh vién trén toan thé gidi déu bi thu hut boi Khoa Kinh doanh Bangor boi danh tiéng ciia chiing t6i vé chat luong va
chuyén mén cao, dic biét 1a trong linh vuc Ngan hang va Dich vu Tai chinh, trong d6 Bangor 1a mot trung tm hang dau
chau Au va 13 cai noi ctia mot trong cac khoa tién si 16n nhét cia bét ky khoa kinh doanh nao tai Vuong quéc Anh. Céc tai
liéu nghién clru va cdc bai bao cia cac can b giang day duoc Xuét ban thuong xuyén trén céc tap chi hang dau va sach cua
ho duge Xudt ban cho doc gia trén toan thé gi6i . Trong nhiing nam gan day, cac giang vién da tién hanh cong viéc tu vin
cip cao bao gom ca nghién ctru chinh sach lon d6i v6i nhiéu t6 chirc hang dau nhu Uy ban Chau Au , Ngan hang Thé gi¢i
va Bo Tai chinh Vuong qudc Anh.

DU HQC MDIS CUNG EDUZONE

Eduzone 1a Cong ty chuyén du hoc Singapore, dai dién tuyén sinh chinh thirc cua truong MDIS tai Viét
Nam. Eduzone tu hao 1a don vi tuyén sinh “Xuét sic nhat cia MDIS” tai Viét Nam nhiéu nam lién. Eduzone
mién hoan toan phi tu vin, mién dich vu phi, ting vé may bay, don san bay mién phi, ting balo du hoc va
nhiéu wu dai khac.

Chi tiét vui long lién hé véi cac vin phong ciia Eduzone hodc goi theo sb 0983010580 (HN), 0934676468
(HCM). Website www.duhocsing.vn hodc www.mdissingapore.com

Eduzone — Tu van tan tim, dich vu xémg tim
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